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CENTRAL FLORIDA AG NEWS MAGAZINE WAS CREATED

Bigger is Better! TO SERVE THOSE INTERESTED IN AGRICULTURE IN OUR
Not only does Central Florida COMMUNITY AND IT IS A TARGETED PUBLICATION

Ag News offer 31.8% greater ® Central Florida Ag News offers up to date news that farmers, ranchers and
distribution than its nearest local people with interest in the agricultural industry care about

competitor, but as a tabloid sized
magazine, it also offers a larger
ad space at a better value.

Plus, all ads also appear on

www.centralfloridaagnews.com, _ _ : _ _
extending the reach of your ad ® The various agriculture sectors important to Central Florida are covered in Central
Florida Ag News as well. News every month in print and updated often online
from a long list of contributors which include but are not limited to ...

® The latest political news including local, state and national coverage can be found
inside the pages of Central Florida Ag News

® Our youth matter to Central Florida Ag News and each issue will feature news
from the areas FFA and 4H programs

message and insuring that your
business will benefit all month long
from the continued readership. ® The Farm Bureau

® Florida Citrus Mutual
® Florida Citrus Commission

® Florida fertilizer and
agriculture association

® Aquaculture association

® Nursery and Landscape association
® Florida fruit and vegetable association
® University of Florida Agriculture extension office
® Southwest Florida Water Management District
® FFA and 4H chapters

® Florida Blueberry, Strawberry, Tomatoes, Watermelon and Blackberry
growers associations

® The readership includes the 4,500 members plus of the local Farm Bureau

@ Distribution locations include retailers and other establishments where farmers
and those in the local agriculture community frequent

® The publication is distributed to farming related businesses who would like copies
for their employees in their break rooms as well as their waiting rooms for guest
and visitors

_ . ® Distribution locations include the various Central Florida Chambers of Commerce
.. ‘) 28\ and each agricultural related governmental office in the entire county

® The above distribution model gives Central Florida Ag News massive reach to
just the right audience and it has the greatest press run for any locally distributed
agriculture publication
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FEATURES & BENEFITS OF CENTRAL FLORIDA AG NEWS

FEATURES
Value Comparison: ® Over 670 distribution locations at retailers who cater to farmers and ranchers
The cost per impression with as well as distribution at farming and ranching affiliate businesses

Central Florida Ag News is highly ® Distributed to area FFA and 4-H programs
iRl DA Gl ® 26,000 plus copies each month are circulated in our region

h jcul lications. . . . - .
Zl;cz::ii”CZ)tlt'lI:)eriZ:l;\'ciit:ZZZre ® The majority of Florida agriculture readers have family incomes in excess
9 9 of $50,800 according to Florida Agriculture Magazine

Magazine, a comparison of cost ) . .
per impression for a full page ® Our ad prices are some of the lowest in the industry

black and white ad is as follows ... @ All display ads also appear on centralfloridaagnews.com for the month
Cost per Impression: BENEFITS

Central Florida Ag News* ® Reach the targeted market which has interest in agriculture related news
(Local Polk County ® Reach an interested audience

TS B ALt/ B ® Reach key personnel at affiliated industries such as packing, mining and

In the Field Magazine processing facilities

(Polk)................ 29cents @ Reach our youth who are the future of the industry, make a positive impression
Southern Living ® Central Florida Ag News reaches more agricultural related individuals then any
(South Atlantic). . ...... 4.2 cents other agriculture publication in Central Florida

® Our related audience and readers have tremendous buying power, meaning
your product or service reaches an interested and capable audience

) ® \We offer value by lowering the cost of our ads, we attract more advertisers
Florida Grower-...... 16.4 cents and offer a better overall product to our readers

Florida Cattleman . . . 12.4 cents ® We offer additional value by giving our advertisers more readership and
) an extended interested audience by including every print ad online at

Florida Trend. . ...... 18.2 cents www.centralfloridaagnews.com.

*Added to Florida Agriculture Magazine analysis.

Progressive Farmer
(South)............... 9.8 cents

The Central Florida Agricultural community and one powerful reason why its
important to our future...The Central Florida Economic Development Council’s Study of Regional Impact
identified Agriculture & Agri-technology as one of the five sectors in our region with the most long term advantages
to the economic well-being and future of the county.

Agriculture is big business in Central Florida. According to the CFDC, our area is the largest citrus producer in the state of Florida and home to the
Florida Department of Citrus. Six flavor and essence companies are located in Polk County, many of which use citrus by-products for food flavoring,
alcohol, perfumes, cosmetics, pharmaceuticals, rubber, and textiles. Among the flavor and essence manufacturers that call our area home, are
Firmenich, Givaudan Flavors Corp., Kerry International, Florida Chemical and Treatt USA. Since 1917, the University of Florida’s Institute of Food and
Agricultural Sciences operates its Citrus Research and Education Center in Lake Alfred in Polk County. Over 250 employees perform leading research on
the production of ethanol and citrus products on its 225 acres and 40 laboratories. The Florida Institute for Phosphate research, located here, is doing
research on the feasibility of harvesting biomass crops on former phosphate-mined lands in support of ethanol production. MOSAIC, which is a joint
venture between Cargill Crop Nutrition and IMC Global, operates several phosphate mines and fertilizer production facilities in or area, and is one

of the top private employers in the county employing over 2,500 people. The region is also is home to Maxi Jet and its affiliate Mister Landscaper,
industry leaders in low volume irrigation manufacturing for all commercial agricultural markets as well as the retail Do-It Yourself market.

Phillip Rucks Citrus Nursery, Inc., also a local company, grows more than one million citrus trees annually.

This publication serves the entire Central Florida Agricultural community.

CENTRAL FLORIDA
(863) 604-2322 » info@centralfloridamediagroup.com d Ia

GROUP



CENTRAL FLORIDA

gnews

CENTRAL FLORIDA AG NEWS AD INVESTMENTS

Rpaltle?::ds gfdﬁf)ngegg/rgwsiniggag‘:;g :rteigfl;/zct to change AD SIZE & TERM
without notice. Contracts, orders or copy instructions containing (Consecutive Editions) 1X 3X 6X 12X COLOR /SPECIALTY RATES
conditions which conflict with the publisher’s policies will not be

idered bindi the publisher. Ordg taining i t
T M S DS Full Page § 97500 § 94900 § 767.00 $ 728.00 | +One or More Colors $156.00
applicable to advertising will be added to the prevailing rates R o
The publisher reserves the right to hold advertisers andlor their 2/3 Page $ 845.00 $ 799.50 $ 708.50 $ 663.00 ¢ SpeC|a| Placement'
dvertisi jointly and Ily liable for such 0
ety agengy i and sverl b o s Half Page § 61750 § 57850 § 52000 § 468.00 |  Plus 15% - Full pages only
agency recognize and accept that the following language appears 0
within the publication: “All statements, including product claims, Quarter Page $ 331.50 $ 318.50 $ 299.00 $ 286.00 ° PlUS 12.5 A) for
el e o e P e e Eighth Page $ 20800 $ 19500 $ 169.00 § 156.00 non-consecutive placement
claim. The publisher does not adopt any such statement or claims : : : :

as its own, and any such statement or claim does not necessarily
reflect the opinion of the publisher. Advertiser and advertising
agency accept and assume liability for all content (including text,

representations, illustrations, opinions and facts) of advertisements

printed, and also assume responsibility for any claims made against PREMIUM POSITIONS 12X DIMENSIONS

the publisher arising from or related to such advertisements. In

the event that legal action or claim is made against the publisher Second Cover (Pages 2 & 3) $‘|’75000 FaCIng PageS 21" Wlde X 10.5" deep
arising from or related to such advertisements, advertiser and

advertising agency agree to fully defend, indemnify and hold Center Spread $‘| 500.00 Full Page 10" wide x 10.5" deep
harmless the publisher, and to pay any judgment, expenses and X ! .

legal fees incurred by the publisher as a result of said legal action Inside Back Cover $1 250.00 2/3 Page 10" wide x 7.75" deep
or claim. The publisher reserves the right to reject any advertising . ! . .

which it feels is not in keeping with the publication’s standards. (Last 2 Inside Pages) 1/2 Vertical 5" wide x 10.5" deep
Failure by publisher to insert in any particular issue or issues . .

invalidates the order for insertion in the missed issue, but shall not Back Page $1,75000 1/2 Horizontal 10" wide x 5.25" deep
constitute a breach of contract. The publisher requires that proof 0 el o

of postal clearance be provided prior to publication of any 1/4 Pag e 5" wide x 5.25 deep
advertisement containing contest copy. The word “advertisement” 0 s o

will be placed above or below any copy, which in the publisher’s 118 Page 5" wide x 2.5 deep

opinion resembles editorial matter. The publisher assumes no
responsibility for improper use of coupons forming part of
an advertisement. Publisher is not liable for delays in delivery

and/or non-delivery in the event of Act of God, action by any P A A A

qoverment o quas-governmental ety fir, lod, nsurtection COLUMN INCHES PER AD SIZE Advertising in Central Florida Ag News delivers results.
fiovlepiionlenbaroluiteslwne Delegaloqiicoa oy The combination of the Farm Bureau endorsement, superb
or material shortage, transportation interruption of any kind, FU” page - 65" 1/2 page - 32 50" d . . t I |t . . li d
work slowdown, or any condition beyond the control of publisher - - . esign, magazine stvie quali superior journalism and a
affecting production o}r/deliveryin anyymanner. Delinquent 3/4 page =48.75" 1/4 page =16.25" g- ! dgt -b ti y ? ky{ pt d tj th- = |
accounts may be subject to carrying charges for unpaid balance. . : massive distribution network targeted to this region, pius
floibneq oy gL O ROt eand g Canel kg 2/3 page = 35" 1/8 page = 8.13" the online reach of www.CentralFloridaAgNews.com — all
agency jointly and severely liable for such monies as are due . . . . * R .

and payable to the publisher. If within a 12-month period combine for a winning marketlng formula.

from the date of the first insertion, advertisers do not use

the amount of insertions upon which their billings have been
based, the rate applicable for the amount of space placed

will apply retroactive to the first insertion. Advertisers will be

rebated if, within a 12-month period from the date of the first PUBLICATION DATESIDEADLINES | THE POWER OF DIGITAL
insertion, they have used sufficient additional insertions to

;Vzggwttﬁléo%e&;ﬁrﬂﬁggg o ”,/f{%’; gfrynso’n”%"gﬁiy’];’é CF Ag News publishes the 2nd Wednesday of every Each display ad will also appear on Centralfloridaagnews.com for
charge. No cash discounts. Al rates payable in U.S. funds. month and ads deadline 2 weeks in advance. 30 days at no additional charge.

About the Central Florida Media Group Company...

Nelson Kirkland, former publisher of the News Chief in Winter Haven, announced the launch of Central Florida Media Group as a new company in
March of 2010. The company focuses on niche community publishing throughout the region. The new company’s first publication was Central Florida
Ag News and launched July 2010. The Central Florida Economic Development Council's Study of Regional Impact identified agriculture and agri-
technology as one of the key sectors in our region with the most long term advantages to the economic well-being and future of the county. According
to Kirkland, “Central Florida Ag News and www.centralfloridaagnews.com provides up-to-date news, information and community connections that
farmers, ranchers and area residents care about including political news from local, state and national sources. “We also focus on the youth in local FFA
and 4H programs.” Central Florida Media Group (CFMG) plans to publish Central Florida Ag News monthly in print and has also developed a robust
internet site featuring photos and video. Readers enjoy contributions from the local Farm Bureau, Florida Citrus Mutual, Florida Citrus Commission,
Florida Cattlemen'’s Association and other organizations and agencies focused on agriculture.

Company Located within the USF Poly Accelerator - In May of 2010 CFMG announced its selection by USF Polytechnic's business accelerator,
Blue Sky East, which uses technology and research to support companies building new products and services. Blue Sky is Polk’s first university-based
incubator/accelerator program and is engaged in a competitive application process to select the right mix of companies for its inaugural year.

The incubator provides mentoring, network opportunities, access to academic and business expertise as well as technology support for selected
companies. Kirkland added, “We're thrilled to be working with Blue Sky. A lot goes into developing new products and services and the atmosphere
of collaboration at a business accelerator makes the process easier and more successful. Our publications are aggressive in distribution,”

said Kirkland. “Central Florida Ag News reaches more than 4,500 local members of the Farn Bureau through the post office and we

have more than 670 other distribution locations. We circulate in excess of 26,000 copies each month in addition to our web presence.
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